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WINES, BEERS & DRINKS - WBD’20 GOA
WBD'20 GOA is an annual rendez-vouz for the wine, spirits, beer, drinks and cider industry. Here is India's Only
3 Day Business Forum for the Wines, Beers & Spirits Industry to meet professionals from every aspect of
viticulture, alco-beverage, fermentation, distillation, production, bottling, packaging, distribution, trade, etc. And the
allied world of F & B, accompaniments, table and glassware, furniture, additives, decor, etc. Since the last 17 years
Trinity has been providing this platform, when none existed and is market-leader in the F & B sector, with no
competitor. All thanks to our connections with the stakeholders - industry majors, governments, wine boards, partners, media...
This edition is marked with special invites to alcobev producing countries to participate with pavilions, depute
speakers and promote exports into India which has opened up and has huge potential as a virgin territory in the region.
India is one of the largest markets for spirits globally. Some 19 million new Indian consumers attain legal drinking
age each year; a billion will in the next 10 years. Alcobev companies are also leaning on changing drinking dynamics
(premiumisation, more women drinking) to drive growth.

WINES - INDUSTRY BRIEFS
India’s wine market is seeing a raft of new options, with established firms such as Sula, Grover and Fratelli
expanding their range. Penfolds, a 133-year-old Australian wine label, was launched in India, with plans to have
six or eight variants in the market. Sula Vineyards has announced the launch of Sula Wines in China. The wine
producer is now considering Oman as the next country for expansion in the Middle East. Sula Vineyards has over 65%
market share in India and exports to 30 countries across Asia, Europe, USA and Canada. China is globally the second
most recognized country for its wine market.At Sula, the biggest and oldest of the farms, some 350,000 people visit
each year for tours and wine tastings, which happen on the hour. A majority, say staff, will never have tasted wine
before. In 2018 it became the first Asian winery outside China to sell 1m cases in a year.
The setting up of Champagne Indage’s plant in 1984 in the state of Maharashtra marked the manufacture of wine on
an organized scale in India. Commercial wine grape production in India has only been in existence since the 1980s.
Since India joined the WTO, import tariffs in the country have been remarkably reduced, thus enabling foreign
exporters tap into India’s vast consumer market. The wine market is gradually opening up as quantitative restrictions
are being lifted, import duties are being lowered and domestic regulations are being simplified.

BEERS & CRAFT - INDUSTRY BRIEFS
The Beer Marketing Insights (BMI) Report estimates the market for beer in India is expected to grow at 7.5%
annually for the next five years. Bira, a beer label launched two years ago, wants to be a Rs 450 crore business
by the end of next fiscal. If Bira has draught and bottle options, others like Gateway and White Owl are targeting
curious consumers with a range of beers. The scope for market increase is great. According to BMI, Indians consume
4.6 litres of beer per capita, compared with 56 litres at Asia-Pacific level. Craft beer brewers — over 80 in the country
from just a couple a decade ago — may be helping narrow this gap, even as conventional beer companies launch new
variants (zero calories and strong). Business of India’s craft brewers is growing 20% year-on-year, compared with
7.5% for conventional beer makers, says BMI.
Likewise, the report sees a strong growth for the beer market in India "on the back of changing cultural attitudes and
a young, increasingly affluent population, demand for a premium and craft beer is rapidly emerging." According to a
report by Euromonitor International “the huge success of B9 Beverages’ Bira 91 is expected to further encourage
many global players to introduce their own craft beers. Additionally, with this category being largely underdeveloped,
many new players are also expected to emerge.”
With growth in demand from Indian beer connoisseurs, who don’t mind paying a premium, it’s no surprise that
importers and local brewers have launched over 20 new and fresh flavours this summer, including niche craft beers
produced in small breweries. There are over 17 new beers hitting Delhi and Maharashtra shelves this summer.
Australia has a diversified craft beer culture and some beers from the continent have been introduced for the first time.
The year on year growth of craft beer, as opposed to standardized brands is 13% rise in volume and a 16% increase in
retail value. ABInBev, which has one of the largest super premium beer portfolios globally, too, has launched Beck’s
Ice, a pale German lager, in some markets in India recently.
Craft beers are made in a traditional non-mechanized brewery and sometimes contain local flavours and ingredients
that are different from the standard formulation. While many International beer brands have made their mark, the craft
beer market offers an opportunity to Indian consumers to enjoy more flavours. Indian consumers are now keen to try
different styles of beers and the stories behind German and other craft beers are attracting them. So forget the
scorching heat and monsoon woes – it’s time to say cheers to fresh brews and watch out for more coming in

WINES - WHAT THEY SAY?
It is very exciting for us to establish our presence in China, world’s No. 2 market for wine
after USA. It is a matter of great pride both to us and nationally because we have an
opportunity to impact the import-export ratio of India-China. Now, the Chinese consumer
will also have a bottle of Indian wine on their table!
- Rajeev Samant, CEO and Founder, Sula Vineyards

Indian consumers are experimenting with Indian and imported beers and willing to spend
more. A big reason for this is foreign travel and the vast number of brands now readily
available through retail shops and restaurants.”
- Amit Agarwal, Hema Connoisseur Collections, importing from Germany and Belgium

We expect to sell some 10,000 cases of wine in India this year. While we are targeting the
premium end of the market with Penfolds, we also want to democratise wine drinking to
drive growth.
- Yodissen Mootoosamy, Treasury Wine Estates - Penfolds, a 133 year-old wine brand.

I am upbeat about homegrown breweries such as Bira, White Rhino & Simba. Customers
definitely are trying out super premium and craft beers and we serve a variety of beers.
We find customers experimenting with new beers and pairing them with food.”
- Dhruv Goyle, Cafe Tesu, a Delhi restaurant

TGI Fridays too is coming up with a bar-only concept, details of which are being firmed
up. Changing demographics, younger consumers, awareness about liquor options — all
these factors are contributing to how the eating and drinking out landscape is evolving.
- Rohan Jetley, American TGI Fridays restaurant chain in India

Conversations around craft and quality beer are helping educate Indian consumers.
International travel and the access to evolved food & beverage shows through television
and the internet has impacted the beverage industry across the board and craft beer in particular.
- Consultant Karina Aggarwal

BEERS - WHAT THEY SAY?
We are witnessing a demand for super premium beers across urban centers. These are the
consumers with high disposable incomes, frequent travelers and millennials who are
exposed to different beer styles.
- Ben Verhaert, AB InBev India

In India, we have witnessed a massive change in drinking culture and behaviour in the last
couple of years. Consumers are now looking to experience a different style of drinks and
are not limiting them self to just one style. I believe consumer demand will drive the Indian
Alco-Bev industry for years to come with more brands entering the market that will be
produced locally with locally sourced ingredients.
- Anuj Kushwah, Witlinger International Beer

Bira 91 is a brand that is eyeing a growth in super premium and craft beers in India. These
segments will grow at much faster pace than the industry owing to urbanisation and beer
becoming more of a lifestyle beverage. The market has been underserved for long and will
explode as more choices open up to consumers.
- Sandeep Singh, Bira 91

The growth is in high double digits. We have launched Kingfisher Storm last year, Amstel
(from the company’s Dutch parent Heineken NV) Strong this year, and will launch our
craft beer by the end of the year. The super-premium beer segment is charged up by high
growth, proliferation of brands, increased availability and physical distribution, and a lot
of marketing action and consumer conversations.
- Samar Singh Sheikhawat, United Breweries, India’s Biggest

Indians are much more aware of the beer they drink now. We will expand in India to 15
cities from seven now, and to five countries, to build perhaps the first global craft beer business.
- Ankur Jain, B9 Beverages, the Sequoia Capital-backed company that owns Bira.

BEERS - WHAT THEY SAY?
With socializing becoming an inescapable phenomenon, and pubs, bars and liquor serving
lounges providing millennials a place to hang out, there’s propensity to spend their time
and money on a low alcoholic beverage, especially when one realizes that the menu price
of a coffee and beer is the same. As young, working population get accustomed to a global
palette, they are willing to pay a higher price for the experience.
- Rahul Singh, The Beer Cafe, the country’s largest chain of beer cafes

BrewBuddy, has just launched taps on tables along with a ‘self-pour’ concept for
consumers. We are a relatively new player and despite stiff competition within the sector,
footfalls have been robust. A wide variety of drinks and not just beer, snacking options,
portion sizes, and younger consumers are driving in the numbers.
- Ashish Gupta, Rejoice Hospitality (BrewBuddy), Gurgaon-based microbrewery

One of the most popular beer brands in Germany, 5.0 Original is gradually reaching
consumers worldwide. We think it will appeal to the consumers in India too.
- Mayank Chaudhary, Dark Horse Beverages

We decided to go fruity and launched the first ever mango ale in the fruit beer series to be
available across various breweries in India. Mango juice is extracted by cold press and is
infused. The beer has no artificial essence or flavouring agents, The malt and hops
balances the sweetness of the mango and in summers this is the best way to beat the heat.
We have also introduced a pomegranate ale in Tama Brewery and Kitchen in Delhi.
- Ishan Grover, a Delhi based master brewer

Most brewpubs around the country are experimenting with some sort of mango craft beer
be it a mango wheat, mango ale, mango lager or even a mango saison (farmhouse ale) or a
mango cider. As more Indian consumers travel abroad, they are beginning to try out new styles.
- John J Eapen, beer sommelier & Umang Nair, ace brewer

DRINKS - WHAT THEY SAY?
Consumer perceptions of alcohol are shifting in India, and the nation’s many domestic
producers are seeing increasing disposable incomes create a growing market for premium
foreign spirits, with millennials a particular area of focus.
- Vidyut Arte,

There’s a huge market to be captured and we are very excited about the potential... about
10% of the premium whisky segment is what we are looking at. We are in 35 countries and
in seven states in India. The challenge was in getting our audience to taste our single malts
— once our quality was known then our product was very easily accepted.”
- Paul John, John Distilleries

Another trend is the emergence of whisky as the dominant category, especially with the
youth. This is thanks to lifestyle-oriented communication by most brands. The whisky
brands reflect a successful lifestyle, which is aspirational to the youth, and they look to
them for ‘badge value’ among peers and friends. Thus, whisky is gradually replacing beer,
rum and vodka as the entry point for the youth into the alcobev space.
- Ahmed Rahimtoola, Allied Blenders & Distillers

We want to replicate our success in the white liquor market into brown liquor, especially
premium whisky. We have launched William Lawson whisky in India and hope to compete
with global rivals such as Diageo and Pernod Ricard and homegrown competition by ABD
and Radico Khaitan.
- Vijay Subramaniam, Bacardi India & Southeast Asia

We think this is a good time to focus on premium businesses and overseas expansion.
- Jeetendra Hemdev, Allied Blenders and Distillers (ABD)

There is a different taste, and a story behind all these imported premium and luxury beers
and that is really catching the eye of the Indian consumer. We plan to import the entire
range of Coopers and RedDot Weizen from Australia over the next few months.
- Anuj Bakshi, Northern Spirits

WHISKY, SCOTCH & IMFL - INDUSTRY BRIEFS
India is the largest whisky market in the world, selling almost 200 million cases. India accounts for almost 40%
of Diageo sales volume and 9% of net sales. Diageo’s recently announced that its new India-based business
services centre was likely to become one of the company’s biggest by 2020. But the Scotch Whisky Association
(SWA) has perhaps most succinctly outlined the potential of India, long a whisky stronghold, with its statement that
Scotch accounts for just 1% of the Indian spirits market, and yet as a country India is the third-biggest importer of
Scotch by volume. Total whiskey sales grew by 15% over the past five years to 189m cases. The premium and above
segment is expected to grow at a cumulative annual rate of 14% over 2016-21, whereas the top-end prestige segment
is estimated to grow at 12% over the same period, according to industry executives. Recently, John Distilleries, the
15-year-old maker of the home-grown Paul John range of premium whiskies and malts, raised an undisclosed
investment from Sazerac, the largest family-owned spirits company in the US. In quick time, John Distilleries has
made inroads into a market dominated by storied names such as Glenmorangie and Glenlivet and is now stepping on.
In November 2016, Beam Suntory launched two peated single malt Scotches into India – Ardmore Legacy and
Bowmore 12 Year Old. The one trend that has been dominating the Indian alcobev market for some time now is that
of premiumisation. With rising aspiration and increasing disposable income, consumers are upgrading towards
premium segments in the country, within IMFL or to international brands. Allied Blenders & Distillers plans to soon
launch a new range of premium whiskies with footprints in the semi-premium and premium whisky segments to
address this. According to India’s Agriculture & Food Export Authority, the country exported $343 million of
alcoholic beverages to nations including the U.A.E., Ghana, Angola, Nigeria, and Singapore in 2014.
India’s alcohol industry is the third largest in the world with a value of $35 billion. The Indian alcohol market is
growing at a CAGR of 8.8% and it is expected to reach 16.8 Billion liters of consumption by the year 2022. India is
the largest consumer of whiskey in the world and it constitutes about 60% of the IMFL market. Over the coming year,
it’s expected that demand for whiskey will grow by 3.5 percent and will grow at this rate every year for the next 3
years while whiskey's share of the entire Indian liquor market will be 60%. Whiskey sales will comprise73% of the
value of liquor sold in India in 2019 clearly revealing that premium prices attached to whiskey don’t dampen Indian
consumer’s appreciation of this liquor. Within the whiskey segment, it is estimated that demand for Bottled in India
(BII) Scotch, Premium Whisky, and Semi-premium Whisky will grow between16%, 10%, and 8% respectively.
Micro and craft brands, hitherto largely missing from the market, are still fledgling. they remain “nascent concepts”
with Agave India and Wild Tiger Fine Spirits the only two microdistillers present in 2016. The maker of McDowell’s
No.1and Antiquity whisky saw its sales grow 4% and net profit 39% in FY17. Demand for scotch, Indian made
foreign liquor (IMFL), deluxe whiskey, and regular whiskey will be between 12%, 3%, 15%, and -2% respectively.
The popularity of wine and vodka is increasing at a remarkable CAGR of 21.8% and 22.8% respectively. It isn’t just
upstart Indian companies. Bacardi came to India in 2002 with its white liquors. Since then, the world’s largest
privately held, family-owned alcobev company, has made significant inroads into the vodka, gin and rum segments.
Rum is the second most common spirit in India. India-based Mohan Meakin Ltd.’s Old Monk is popular. Gin and
vodka also comprise the IMFL category, growing in demand among urban youth and women. Bermuda-based
Bacardi’s Bombay Sapphire gin and U.K.-based Diageo’s Smirnoff vodka are top products. Other liquors such as rum,
brandy, and white spirits share by volume in India is expected to be 15%, 22%, and 3% while their share by value is
expected to be 10%, 12%, and 5%. A casual examination reveals that in India consumers still prefer relatively
inexpensive rum and whiskey while those who consume white spirits are more likely to consume a premium product.

INDIGENOUS HERITAGE BREWS & DRINKS - INDUSTRY BRIEFS
While on one hand, Indian have loads to learn in terms of distillation and brewing technologies, international taste
and quality, India has much to offer by way of indigenous and heritage alcoholic drinks. The need of the hour is to
bring these domestic brews to the mainstream market locally and worldwide. Boutique manufacturers looking to
tap this growing market, need to be encouraged by the government at the union and state levels. The reasons are not
far to look at - exports, employment, foreign exchange, farmer welfare, import substitution, cost-efficiencies, health
supplements, saving on foreign royalties, cheaper local brews, better quality control, use of natural produce, etc.
India does not have indigenous liquor with a nationwide footprint such as China’s baijiu, said to be the world's most
consumed alcoholic spirit, or Japanese rice wine, sake. Nearly each Indian state has its own version of distilled spirit,
such as toddy in Kerala. Manufacturers are looking to garner support from government bodies such as Trifed, besides
gaining Geographical Indication (GI) status to protect and promote the spirits, in the hope of being able to sell them
across borders.
The Tribal Cooperative Marketing Development Federation of India (Trifed) is also planning to get into the business
with its own mahua, which uses flowers sourced from farmers in Bastar, Chhattisgarh, Odisha, Madhya Pradesh and
Maharashtra — states in which the drink is also popular. Indians are keen on experimenting with new, local flavours.
Desmond Nazareth, Indian Institute of Technology (IIT) alumnus and founder of alcobev brand Desmondji makes
and sells mahua as well as other spirits. Distillers making desi spirits and those popular among the country’s
indigenous communities such as mahua and Goan Feni to Assamese Judima are aggressively attempting to raise the
profile of these liquors in their home states to earn heritage status and gain broader acceptance.
“In a year-long collaboration with IIT-Delhi, we have formulated our own mahua spirit. We are in talks with the
national consultancy centre of the department of scientific and industrial research (DSIR), ministry of science and
technology, for production and marketing plans,” said Pravir Krishna, managing director of Trifed, which comes
under the ministry of tribal affairs. “We will launch operations by rolling out bottled mahua in two states –
Chhattisgarh and Maharashtra” Krishna said.
Goan feni, which has already earned heritage status and GI registry alongside Nashik Valley wine, is a category
gaining attention in the local field-to-bottle segment. Hansel Vaz, member of the All Goa Cashew Feni Distillers and
Bottlers Association and owner of Cazulo Premium Feni, said a new policy is being drawn up as part of an image
makeover. “The excise department has been supportive of late, and Goa is set to get a Feni policy for the first time in
its history,” Vaz said. “The policy will help create a road map to take the heritage liquor forward.”
India’s GI cell has seen a flurry of indigenous liquors from the northeastern states seeking registration. The Judima
Traditional Brewer Industrial Cooperative Society in Haflong, Assam, recently filed an application for GI registry for
the judima rice wine made by the Dimasa tribe in the region. “There has been a rise in enquiries from cooperatives
working with tribals of the northeast that brew many ‘potential’ pot distilled liquors,” said Sushil K Satpute, director,
department for promotion of industry and internal trade in the ministry of commerce & industry. These include Chuak
rice beer from Tripura, Chhaang beer from Sikkim, Zutho rice beer from Nagaland, Kiadum rice beer from Meghalaya
and Apong and Xaj brews from Assam.

MEADS
Mead from Egypt, which is a derivative of primarily honey, water and yeast, has been one of the pioneers of the
alcohol-beverage family. Today, the market is brimming with mead products in Europe but India is a brand-new
audience to the idea of Meads. Moonshine Meadery, which claims to be Asia’s first and India’s only Meadery aims to
bring back the oldest fermented beverage into the market with a whole new variety of concocted versatility of meads.
Founded in September 2017, it all started when Nitin Vishwas, co-founder of Moonshine Meadery, was travelling in
Europe and came across an article about meads. He took some pictures and sent them to Rohan Rehani, his friend and
also the co-founder. This sparked off an endeavour to trace the roots of meads and come up with something for the
modern day consumers.
So What Makes Them Different? Rehani points, “Meads are versatile and can range from 3% ABV to 21% ABV.
While the mead making process is closer to wine, our meads are carbonated and sessionable at 6.5% ABV. This places
them squarely in the space between beer and wine.” Moonshine Meadery promises that meads are made from 100%
pure honey, leading to a natural craft beverage with no artificial colour, aroma or flavour. Bourbon Oaked Apple
Mead, the Kaffir Lime & Vanilla Mead, the Guava Chilli Mead, a tart Strawberry Mead are some of the popular results
by this brand.
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